Postmoderns

What the Church Needs to Know

Includes two generations of young adults

· Generation X (those born between 1961 and 1981)

· Originally accused of being whiners and slackers

· Later recognition that they were pioneers:  latchkey generation, daycare 

· Millennials/Echo Boomers/Generation Y (those born in the 80’s and 90’s)

· More attention paid to them by their parents

· Expect attention as a result
Characteristics

· First Generations brought up after Vatican II; no sense of pre-Vatican II reality

· For some, no absolutes—everything is relative

· For others, yearning for black-and-white faith

· First generations brought up in secular society—didn’t get faith by osmosis

· Boomers/WWII generations got values from home, parish, media, neighborhood, culture
· Postmoderns only heard the voice of faith at church and (maybe) at home
· Pragmatic—need a reason why
· Church needs to provide the reason and trust there is one

· Church needs to connect faith and life (bridge-building and translating)

· Experiential, visual learners

· Reluctant to make long-term commitments

· First generations to experience divorce of parents in large numbers

· Grew up with “down-sizing” where loyalty isn’t rewarded

· Opportunity to offer short-term commitments leading to long-term ones

· Technologically sophisticated

· Church must speak this language—through web sites, media, email, etc.

· Church must also remember not to leave the poor behind

· Cynical about the future

· Gen Xers don’t have faith in politics, business, even religion

· Church must offer the resurrection message of hope

· Diverse

· Grew up comfortable with people being different

· Can lead the Church on being a multicultural, universal faith community

· Consumeristic

· Look to things for fulfillment

· Church challenged to share Good News that Jesus fills their hearts

· Spiritual

· Express hunger for a relationship with God

· Many don’t see religion as necessary to growing in relationship with God

